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Compelling copy

5 tricks to write copy that sells

Writing compelling copy isn’t
really about words. It's about
having a strong message and
conveying that clearly and with
impact. Get that right and
you're there.

When it comes to structuring your copy so
that it sells | always come back to the idea
of storytelling. We love stories, we tell
them all the time. And who wouldn’t love
to read a story that will solve their
problems?

Whether you’re blogging, tweeting,
creating a website or writing a B2B letter |
really advise trying a structured approach
— don’t worry, it won’t make you look like a
robot. There are many structures that
copywriters use but these are my
favourites. | like them because firstly they
act as checklists, ensuring you have a
clear message. And secondly, by simply
following the structure, you know your
message will have impact.

Find the ones that work for you. Not only
will it make writing easier, it will make it
much, much more effective.

Faultlesscopywriting.co.uk



Compelling copy

5 tricks to write copy that sells

1. AIDA:

Awareness. Interest. Desire. Action.

2. Four ‘U’s:

Useful, Urgent, Unique, Ultra
specific.

This is a traditional sales funnel. It has
been tweaked and added to over the
years but this basic form works very well
for copy. These are the typical steps a
prospective customer goes through in
deciding to buy from you. So here, in one
tweet we’re walking them through each
step taking them from awareness to
action. Firstly we're telling them about
something new, piquing their interest,
giving them a compelling reason to really
want it and then making it easy to buy.

My example:

Fresh off the press. Want to write copy
that sells? Try these five easy tricks.
Order my free e-book today. URL.

Developed by business coach Michael
Masterson, this is a checklist to make sure
you’ve told the customer all the
compelling reasons they should read on.
Is what you’re writing useful to your target
customer? Have you created a sense of
urgency so that they strike whilst the iron
is hot? Have you created a unigue point of
interest or talked about your USP? And
finally specificity: this can be harder than it
sounds. Don't try to say everything at
once. Choose your message and hit it
home.

My example:

I’'m sharing my simple tips to max the
impact of your copy this Thursday. It's
free! Love to see you there but places are
limited so book now! URL
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3. Write a problem/solution
story

4. Overcome objections

These two story structures get the
customer to think about a problem they
have and then imagine a world without it.

Before. After. Bridge

State the customer’s problem. Get them to
imagine the wonderful world they would
live in if the problem was sorted. Present
your product/ service as the bridge they
need to get from a world of problems to a
world of solutions.

My example:

Getting on top of your social media is a
struggle. Imagine knowing it was all taken
care of. That’s what | do for you. URL

Problem. Escalate. Solve.

State the customer’s problem. Escalate
the problem to the worst case scenario —
this really adds urgency. Provide your
solution.

My example:

Getting on top of your social media is a
struggle. Failure to do so could be losing
you business. | take care of it all for you.
URL

Customer objections to using your product
probably fall broadly into 5 categories: |
don’t have the time. | don’t have the
money. It won’t work for me. | don’t
believe you. | don’t need it.

So my examples are about overcoming a
customer’s perception that they can’t
afford a professional copywriter and then
that professionally written copy won'’t work
for their business.

My examples:

I'll write your website for you in one day.
Really! You'll get real value for money. Let
me give you a quote you can hold me to.
URL

Want to know how good copy makes a
difference? In this case study | increased
sales by 60 %. URL
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5. The AFOREST checklist

You won’t want to include all these in a
single tweet but check you have one or
two.

Alliteration

Facts

Opinions

Repetition
Examples

Statistics
Triples/Rule of three

Some examples:

Content, Copy and Communication made
easy — here I've used alliteration and I've
used a triple.

Location, Location, Location — a nice
example of repetition.

Use these structures and not only will your
copy focus on selling but it will help you
edit out the things that aren’t adding
anything. So every word works harder for
you. Good luck!
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